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[bookmark: _Hlk153963291]SUBJECT:	New National Occupational Framework (NOF) Apprenticeable Occupation: Graphic Designer

1. Purpose.  To inform the staff of OA, State Apprenticeship Agencies (SAA), Registered Apprenticeship program sponsors, and other Registered Apprenticeship partners of the following new National Occupational Framework (NOF) to an apprenticeable occupation:  Graphic Designer

2. Action Requested.  OA staff should familiarize themselves with this bulletin and the attached Work Process Schedule and Related Instruction Outline, as a source for developing apprenticeship standards and/or providing technical assistance.

Graphic Designer will be added to the List of Occupations Recognized as Apprenticeable by OA located on www.apprenticeship.gov.  A suggested Work Process Schedule and Related Instruction Outline are attached.

3. Summary and Background. 
a. Summary – The occupation Graphic Designer was submitted by Mr. Zachary Boren, Senior Policy Program Manager on behalf of Urban Institute, were processed by Joseph L. Olivere and approved by the OA Administrator on September 17, 2024. 

The National Office has approved a new National Occupational Framework (NOF), developed in partnership with the Urban Institute. This NOF has met industry standards and approval; it covers job titles and occupational pathways, related functions and performance criteria, as well as academic, workplace and personal competencies for job success.  While use of NOFs in developing standards utilizing the competency-based training approach is voluntary, no additional vetting of a Work Process Schedule (WPS) utilizing the NOF should be required where a program aligns to the occupational framework described in a NOF, beyond the basic requirements set forth in 29 CFR Part 29.  While on-the-job learning (OJL) is ordinarily outlined in the WPS, sponsors who utilize a NOF must develop the Related Instruction Outline, which should be included in the standards.  Within certain limits, the sponsors of NOF apprenticeship programs are permitted to customize the job functions or competencies contained in a NOF for the Graphic Designer occupation.

However, OA encourages the use of all core competencies to be included in the approved WPS.  

b. Background – 

New/Revised Occupation Background - Under 29 CFR section 29.4, an occupation for a RAP must meet the following criteria to be determined apprenticeable:

a) Involve skills that are customarily learned in a practical way through a structured, systematic program of on-the job supervised learning;
b) Be clearly identified and commonly recognized throughout an industry;
c) Involve the progressive attainment of manual, mechanical, or technical skills and knowledge which, in accordance with the industry standard for the occupation, would require the completion of at least 2,000 hours of on-the-job learning to attain; and
d) Require related instruction to supplement the on-the job learning. 

4. New NOF Apprenticeable Occupation. The occupation Graphic Designer was submitted for an apprenticeability determination.

[bookmark: _Hlk172700693]Graphic Designer
O*NET-SOC CODE:  27-1024.00
RAPIDS Code:  0010
Type of Training:  Time-based, Hybrid, Competency-based
Term Length: Time-based 3,000 hours, Hybrid 3,000-3,750, Competency-based 1 and a half years

Graphic Designers create visual content to communicate ideas. Graphic designers develop layouts for advertisements, publications, business collateral, packaging, and other products, combining text and images by hand or via digital tools. Graphic designers optimize graphics to meet the needs of specific promotional strategies and target audiences for print and digital channels, including typography, branding, infographics, illustration, photography, banner ads, social media posts, website graphics, magazine advertorials, and event signage. They use a variety of media to achieve artistic or decorative effects, and often select the type, font, size, color, and line length of headlines, headings, and text. Graphic designers also decide how images and text work together in a specific layout. They collaborate closely with copywriters and frequently under the direction of creative or marketing directors.

Graphic Designers perform the following duties:

· Generates creative and innovative graphic concepts

· Produces image, animation, and video-based content, and related campaigns

· Assembles project deliverables into cohesive final format
· Incorporates artificial intelligence (AI) tools into work procedures and products

· A.	Demonstrates understanding of, and adheres to, copyright laws and intellectual property rights
 

5. Inquiries. If you have any questions, please contact Joseph L Olivere, Apprenticeship and Training Representative, Division of Standards and Quality at (202) 693-5179.


6. Attachments. 
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Work Process Schedule

		Graphic Designer



		ONET Code: 27-1024.00

RAPIDS Code: 0010







Instructions for Use:

Competency-based programs: In the “performance level achieved” column of the work process schedule (see examples starting on the next page), assess apprentices’ performances on each competency with the scale below. No monitoring of hours is required for this approach. See “Guidelines for Competency-Based, Hybrid and Time-Based Apprenticeship Training Approaches,” US Department of Labor, Employment and Training Administration, Office of Apprenticeship, October 20, 2015, https://www.apprenticeship.gov/sites/default/files/bulletins/Cir2016-01.pdf.

4—Competent/proficient (able to perform all elements of the task successfully and independently)

3—Satisfactory performance (able to perform elements of the task with minimal assistance)

2—Completed the task with significant assistance

1—Unsuccessfully attempted the task

0—No exposure (note the reason—absence, skill isn’t covered, etc.)

Time-based programs: In the “hours” row, specify the number of hours apprentices will fulfill for each job function. No assessment of competencies is required for this approach.

Hybrid programs: In the “performance level achieved” column, assess apprentices’ performances on each competency using the 0–4 scale above. In the “hours” row, identify a range of hours apprentices should spend working on each major job function. 




		Job Function 1: Performs general practices for business operations and client engagement





		Hours (time-based and hybrid programs only): 



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Demonstrates a working understanding of the organization’s structure, personnel rules, policies, responsibilities and general understanding of work ethics, interpersonal communications, and related policies 

		Core

		



		B. Practices safety procedures and rules

		Core

		



		C. Adheres to stated goals, mission, and vision of the employer

		Core

		



		D. Works independently within administrative, production, and postproduction communications and workflow

		Core

		



		E. Adapts to agreed-upon practices for specific client interactions and social media

		Core

		







		Job Function 2: Generates creative and innovative graphic concepts



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		F. Conceptualizes and develops unique visual solutions to complex design problems

		Core

		



		G. Stays updated with the latest design trends and incorporates them into work while maintaining originality

		Core

		



		H. Encourages brainstorming sessions to explore various creative possibilities

		Core

		



		I. Transforms abstract concepts into compelling visual narratives

		Core

		



		J. Proactively seeks inspiration from diverse sources to fuel creativity

		Core

		








		Job Function 3: Conducts pre-production activities



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Brainstorms visual content for specific themes and campaigns 

		Core

		



		B. Displays meticulous attention to every aspect of visual communication, ensuring that all design elements are precise, polished, and consistent with the intended message and brand identity

		Core

		



		C. Recognizes and documents all phases of multimedia graphic design project workflow

		Core

		



		D. Clearly presents concepts to superiors or stakeholders, and incorporates their feedback into next steps

		Core

		



		E. Uses computers, tablets, printers, and other related hardware

		Core

		



		F. Uses graphic design software (e.g., Adobe Creative Suite) to create models and prototypes

		Core

		



		G. Creates multiple design assets for independent projects and social media

		Core

		



		H. Reads production log and call sheets

		Core

		



		I. Plans complex projects and manages staff

		Optional

		







		Job Function 4: Produces image, animation, and video-based content, and related campaigns



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Creates high-fidelity design deliverables utilizing Adobe Creative Suite and other design software

		Core

		



		B. Applies layout, typography, and color theory 

		

		



		C. Demonstrates understanding of standard formats, as well as media and asset management practices on Mac/Windows platforms and networked environments

		Core

		



		D. Recognizes and applies appropriate language/wording conventions based on design project context

		Optional

		



		E. Creates draft design products based on ambiguous or underdeveloped ideas or concepts 

		Core

		



		F. Explores concepts through sketching and other analog techniques

		Core

		



		G. Demonstrates basic fluency with animation production process and motion graphics

		Core

		



		H. Produces design assets in diverse styles and genres 

		Core

		







		Job Function 5: Assembles project deliverables into cohesive final format 



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Coordinates technical design production process

		Core

		



		B. Communicates professionally and manages relationships with artists/creatives, clients, and stakeholder collaborations

		Core

		



		C. Interacts effectively with creative director, project manager, visual, and UI designers on a team

		Core

		



		D. Combines multiple media elements to build creative stories for a range of platforms

		Core

		



		E. Edits and synthesizes finished products across multiple formats 

		Core

		







		Job Function 6: Maintains constructive interpersonal relationships and communication 



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Attends team discussions/meetings and documents meeting outputs

		Core

		



		B. Collaborates with others, contributes ideas, and solves design problems during team discussions/meetings

		Core

		



		C. Receives and accepts constructive and critical feedback, and pivots/adapts design products based on input from peers, clients, and other stakeholders 

		Core

		



		D. Presents concepts to multiple stakeholders 

		Core

		



		E. Communicates professionally in both group- and one-on-one settings

		Core

		



		F. Demonstrates trust, honesty, and integrity

		Core

		



		G. Works in both supervised and unsupervised settings

		Core

		







		Job Function 7: Incorporates artificial intelligence (AI) tools into work procedures and products



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Applies key concepts in artificial intelligence (AI) and creativity studies in creative work

		Optional

		



		B. Uses AI-assisted design tools in art and design work

		Optional

		



		C. Uses AI-based image editing to develop and update human-developed products as well as human and AI-generated product drafts

		Optional

		



		D. Uses AI tools to resolve product challenges 

		Optional

		



		E. Adheres to legal, industry, and employer-based ethical standards in the use of AI-assisted product design 

		Optional

		







		Job Function 8: Performs general business management practices



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Plans, prioritizes, and executes tasks efficiently and effectively within set time frames

		Optional

		



		B. Creates, understands, and manages budgets, financial statements, and cash flow

		Optional

		



		C. Targets market and customer needs, and develops effective marketing strategies

		Optional

		



		D. Implements marketing campaigns, conducts sales, and manages customer relationships

		Optional

		



		E. Sets, communicates, and completes short-term and long-term objectives

		Optional

		



		F. Prioritizes tasks, manages multiple projects, and meets deadlines consistently

		Optional

		



		G. Creates efficient workflows, maintains organized systems, and manages resources effectively

		Optional

		







		Job Function 9: Adheres to high ethical standards



		Hours (time-based and hybrid programs only):



		Competencies

		Core or optional

		Performance level achieved (0–4) (competency-based and hybrid programs only)





		A. Demonstrates understanding of, and adheres to, copyright laws and intellectual property rights

		Core

		



		B. Respects client confidentiality and privacy

		Core

		



		C. Avoids conflicts of interest and maintains professional boundaries

		Core

		



		D. Demonstrates cultural sensitivity and avoids offensive or discriminatory content

		Core

		



		E. Prioritizes accessibility and usability in design to ensure inclusivity for all users

		Core

		



		F. Cites use of stock images, fonts, AI generated content, and other licensed materials

		Core

		












Related Technical Instruction 

		Graphic Designer



		ONET Code: 27-1024.00

RAPIDS Code: 0010







 

Instructions for Use: 

Registered apprenticeships must include at least 144 hours of related technical instruction (RTI). Courses offered by accredited colleges and universities may be assigned a credit hour determination rather than a contact hour determination. In general, an academic credit unit is the equivalent of 15 clock hours of instruction. [Insert specifications for this occupation]

Development and Use of This RTI Outline: Employers and academic institutions may approach RTI in markedly different ways. Our goal was not to identify the single best way to provide RTI or to identify a single provider whose content we deemed to be superior. Instead, our goal was to survey numerous education providers, including employers, institutions of higher education, high schools, private continuing education providers, labor organizations, professional associations and, in some cases, municipalities that provide worker training, to identify topics or courses common among those providers that align with the job functions included in this work process schedule. Those common topics or courses are reflected in the RTI outline provided below, which may be useful in developing your RTI program or communicating your needs to an educational partner.

		Licensure or certification requirements: Occupational licensure is not required of graphic designers; however, some employers require graphic designers to earn industry-based certifications associated with particular graphic design softwares, such as Adobe Creative. 



		Degree requirements for licensure or certification, if applicable: Not applicable



		Accreditation requirements of instructional provider for licensure or certification, if applicable: Not applicable



		Anticipated changes in licensure or certification requirements, if known: Not applicable



		Examples of state licensure or certification requirements: None








		Examples of RTI providers for this occupation 



		Colleges and universities: Many colleges and universities offer certificate and degree programs in graphic design. Some colleges also offer noncredit courses in graphic design, which may lead to industry-relevant certifications. 

No-cost online providers: Coursera and EdX platforms provide a number of learning opportunities in graphic design. However, to participate in exams and projects, or to receive a grade and credits for completing these courses, students are generally required to pay tuition to the institution providing the instruction through the Coursera or EdX platform. Google provides educational opportunities for those seeking to become UX designers.

Continuing education or specialty education providers: There are companies and organizations that provide instruction in graphic design, 3D design, and animation. The programs they offer may lead to certification, but coursework completed with these providers generally does not transfer to an accredited college and cannot be applied to a college degree. 







		Prerequisite knowledge, skills or experience typically required by RTI providers for this occupation 



		Some apprenticeship sponsors may seek applicants who have experience in art, photography or computer design prior to entering the apprenticeship program. 







		Computer Basics



		Hours: 20–30



		Sample learning objectives

· Demonstrate the ability to use desktop computers, laptop computers and smart devices to send an email, schedule a meeting, share a document, participate in group editing, use track changes to edit a document, maintain version control of documents, convert Word documents to PDF format, create e-fillable and e-signable forms, and create/verify electronic signatures.

· Describe the purpose of network computing and demonstrate the ability to connect devices such as computers, printers, telephones, and tablets to a secure network.

· Explain the significance of document security and the use of passwords and other document storage strategies to maintain document privacy and security.

· Explain the importance of Internet security and identify examples of cybersecurity threats, such as malware, Trojan horses, phishing, botnet, spyware, and social engineering. 

· Describe effective strategies to prevent cyberattacks, to create and maintain secure passwords and to take the appropriate action when potential cyber threats are identified. 

· Explain the significance of HyperText Markup Language (HTML) for tagging text files on webpages to achieve the desired graphic or design effects. Demonstrate the ability to use HTML code to develop a web landing page.





 

		Business Writing (optional)



		Hours: 20–30



		Sample learning objectives

· Identify parts of speech used to communicate information.

· Identify appropriate sentence structure. 

· Use proper rules for capitalization and punctuation.

· Use proper grammar to write clear and concise messages.

· Compose an email that clearly communicates instructions and/or information using the appropriate rules of grammar, capitalization and sentence structure.

· Differentiate between the use of established vocabulary and slang in communicating to a target audience.

· Differentiate between technical and stylistic writing.

· Create a memorandum using appropriate format and structure, and accurately communicating important information.

· Demonstrate the ability to name and store documents properly.

· Demonstrate the ability to diffuse anger and resolve a lack of understanding in written documents and messages, including through emails, instant messaging and text messaging.  

· Explain the importance of active listening to improve the effectiveness of business communication.

· Describe the modes of communication used by businesses or organizations to share information, solicit clients, sell products and influence behavior. 







		Visual Concepts



		Hours: 15–30



		Sample learning objectives

· Explain the basic components of a work of art, including subject, content, form, and context.

· Explain the important elements of form that shape a work’s impact and meaning.

· Explain how tonal contrast is used to create focus.

· Explain how color can be used to create focus and mood.

· Explain how balance, definition, proximity, contrast, proportion, scale, focus, emphasis, movement, direct, and depth all contribute to using images to convey a message.







		Fundamentals of Graphic Design



		Hours: 20—30



		Sample learning objectives

· Explain the purpose of images in communicating messages connotatively and denotatively.

· Discuss the range of analog and digital image making techniques and create basic images to convey a set of predetermined messages.

· Properly use the terminology of typography, identify typography styles, and create a novel typography monogram.

· Describe the role of shape, color, and perspective in building a graphic design and make an abstract design from shapes.

· Explain how visual contrast, cropping, hierarchy, and direction are used to create simple and complex images that convey information and feeling relevant to the goal of the image.

· Demonstrate the ability to create and manipulate basic shapes using Adobe InDesign and Adobe Illustrator.

· Explain the importance of a portfolio and set up a print and an electronic portfolio system. 







		Typography



		Hours: 10–15



		Sample learning objectives

· Identify the most commonly used typographic styles and fonts.

· Explain the significance of typography in graphic design.

· Properly use the terminology of typography.

· Make accurate graphic typographic measurements.

· Use Adobe InDesign and Adobe Illustrator to make a typographic poster.

· Use appropriate materials and techniques to hand-letter in various typographic styles.

· Select and use appropriate typography to represent various periods in history and specific design styles. 








		Motion Design



		Hours: 30–45



		Sample learning objectives

Explain the principles of 2D and 3D design.

Compare and contrast motion design with animation.

Use 3D/motion design software (such as Unity) to create motion design products for websites and smart devices.

Explain the importance of script development and storyboarding in the development of motion design advertisements.

Develop scripts and storyboards for several different products and services.

Explain the significance of style frames and develop style frames for one or more storyboards.







		Branding and Product Identification



		Hours: 15–30



		Sample learning objectives

Explain the importance of brand or product identity.

Describe the elements of an effective brand or product identity.

Explain the principles of logo design, including the use of color and typography to create a logo that attracts a targeted audience.

Explain the role of typography and slogans in graphic design. 

Develop logos for an assortment of organizations and products.

Develop a suite of materials that communicate brand identity.

Develop a web-based and print-based advertisement for products and services. 







		Principles of Website Design



		Hours: 20–30



		Sample learning objectives

Explain and demonstrate the use of good principles of web design, including identifying the website’s purpose; using effective color, typography, and imagery; easy navigation; F-shaped pattern reading; using visual hierarchy to establish a focal point; identifying or creating good content; creating a grid-based layout that improves the user experience; quick load time; and mobile friendly.

Describe the principal elements of effective User Interface Design.

Explain the principles of User Experience Design.

Describe the key components of the user experience.

List and explain the requirements of federal legislation regarding web accessibility.

Explain the importance of designing websites that are accessible to individuals with disabilities, including blindness, color blindness, deafness, or hearing impairment, impaired or limited vision, and limited hand and finger mobility or dexterity.







		Design Using Adobe Creative Suite



		Hours: 45–60



		Sample learning objectives

Demonstrate the ability to manipulate photos using editing tools in Photoshop.

Use and manage layers while editing images in Photoshop.

Use photoshop tools to select or hide portions of images, to make adjustments and to perform masking.

Create text in Photoshop.

Explain the principles of using vector shapes to create images.

Create, scale, rotate, flip and transform objects in Adobe Illustrator.

Demonstrate the ability to import, manipulate, and export bitmap graphics in Adobe Illustrator.

Demonstrate the ability to use drawing tools, coloring tools, special effects, gradients, and other editing tools to modify images. 

Demonstrate the ability to manipulate text in Adobe Illustrator.

Demonstrate the ability to use Adobe InDesign to create an advertising suite, including a flyer, a brochure, a business card, a postcard, a sticker, and a poster. 

Create a text-based and image-based logo using InDesign.

Import and manipulate photos using InDesign.

Demonstrate the ability to create multipage documents using InDesign. 







		Relevant military experience 



		Visual Information Specialists may have relevant experience in designing accessible websites.







		Occupational Insights  



		Approximately half of the graphic designers in the US are male and half are female, though women earn only 95 cents for every dollar earned by men. Currently 70 percent of graphic designers are white, 10.6 percent are Hispanic/Latino, 10.4 percent are Asian, and 3.4 percent are Black or African American (https://www.zippia.com/graphic-designer-jobs/demographics/). The graphic design workforce is generally a “young” workforce—the average age of graphic designers is 38 years old. This could be the result of changes in the industry that focus on the use of computers in producing graphic design images.
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